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Reducing Unmet Need for Family Planning
through Social Networks in Benin
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TEKPONON JIKUAGOU

GOAL:

Reduce unmet need for family
planning in intervention areas

(2 health zones of Couffo, Benin)

RESEARCH TO:

Develop and test social network
interventions to overcome
socio-cultural barriers to family
planning use

* Understand the dynamic nature
of unmet need

PARTNERS:

* Institute of Reproductive Health
e CARE
* Plan International




SOCIAL NETWORK ANALYSIS

A theoretical perspective applied to
research and programs

* Focuses on , hot |nd|V|du \Cé/.

* Recognizes that individuals interact with, .‘\
learn from, and get information from
other people

e Reveals that highly g

interconnected /centrally located

individuals adopt innovations more
quickly
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Intermediate
Result 1
Increased

communication

between couples
about fertility desires
and FP use

Goal
Reduce
unmet need
for FP

Strategic Objective
Decreased proportion of
women and men of
reproductive age with
unmet need for FP

Ultimate Result 1
Increased use of FP
services

Ultimate Result 2
Increased use of
contraception

N
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Intermediate
Result 2
Increased

proportion of

women and men
planning to use FP

—
)

Intermediate
Result 3
Increased
proportion

of women and men
taking steps to
obtain FP

1)

2)

3)

4)

5)

6)
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( Individual Intermediate Results\

Increased proportion of women
and men desiring fo space or
limit pregnancy

Increased proportion of women
and men approving of FP
methods

Increased perception that spouse
approves of FP use

Increased proportion of women
and men saying they definitely
could obtain a contraceptive

method should they need one

Increased proportion of women
and men saying they could use
FP consistently if they did not
want fo get pregnant

Increased proportion of women
and men who correctly perceive
the risk of pregnancy during the

postpartum and breastfeeding
period

1)

2)

3)

4

Network Intermediate Results

Increased proportion of people in
women’s and men’s’ social
networks believed fo approve of
EE

Increased perception of
community approval for child
spacing and FP use

Increased perception that
discussion of FP is
accepted/appropriate

Decreased perception of stigma

1

2)

Individual Primary

\
Results

Increased proportion
of women and men
reporting gender
equitable attitudes

Increased proportion
of women and men
reporting gender
equitable attitudes in
FP

associated with FP use
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METHODS
Ethnographic Research

(6 FGDs, 32 in-depth interviews, mapping in Mali)

Social Network Mapping

(726 interviews in Mali)

In-Depth Interviews
(25 men/25 women)

Baseline Household Survey
(1080 men/1080 women in Benin)
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ACTIONABLE RESULTS
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SOCIAL NORMS ‘&
SOCIAL NETWORKS
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FORMATIVE RESEARCH ,’?,//v-—;- Wiz
PROVIDED INFORMATION S /%%

« SOCIAL NETWORKS

« SOCIAL NORMS

« STIGMA

« MALE INVOLVEMENT

ON FAMILY PLANNING
KNOWLEDGE, ATTITUDES

AND USE




Social networks, stigma and diffusion

SOCIAL LEARNING SOCIAL INFLUENCE

Network members exchange
ideas and information; and
evaluate the relative
benefits of innovation

Network members follow
norms of gatekeepers to gain
approval and avoid conflict

STIGMA INFLUENCES DIFFUSION

of women say it is not acceptable
'} to talk about family planning
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HUSBAND & WIFE DISCORDANCE

% of men & women who incorrectly
predict spousal approval of FP

Men

Women

Bougoro 30-36% 13%

Doucombo 46 - 53% 43 - 46%

Bougoro: N=118 nominating men, 156 nominating women
Doucombo: N=106 nominating men, 73 nominating women



T i iy
“| don’t know what my ;
wife thinks about
family planning
because we have
never talked about it.
In our culture men and
women should not talk
about these things —
this is the reason |

have never discussed
FP with my wife.”
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KEY FINDINGS: SOCIAL NETWORKS
AND SOCIAL NORMS

Siigmd is a barrier to FP use

Need to address gender norms and work with men to
reduce stigma

Social networks... are both the problem the soluhon ..
fﬁ%‘ USAID G) R“]at E)Utﬁftor Health cecoq i?:

The Carre for Davelapmen




REACHING THE TIPPING POINT...

(Unmet need among women by influence)

‘ Unmet need

/‘ FP use

S
\\%\R /./'.X(/ ‘ No need
e % Size = Influence
&
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Married women of reproductive age

MET NEED

31.3%

~[ Met need 16.3% ]

NO NEED UNMET NEED
56.5% 12.6%

{No need 31.7%




KEY INDINGS UNMET NEED

' " t’ b

* Segment programs to address needs of those
with unmet need AND perceived unmet need

e Address needs of traditional method users

* Help women and men correctly assess risk of
preghancy
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INTERVENTION
COMPONENTS

t
ENGAGE COMMUNITIES .
IN SOCIAL MAPPING @

ah L

SUPPORT INFLUENTIAL
GROUPS IN REFLECTIVE
DIALOGUE

ENCOURAGE INFLUENTIAL
INDIVIDUALS TO ACT

USE RADIO TO CREATE AN
ENABLING ENVIRONMENT

LINK FP PROVIDERS WITH
INFLUENTIAL GROUPS @
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Social Mapping b 3
(B
.

Participatory tools to
identify influential

groups/people

Through participation,
groups and influentials
become catalysers for
discussion and change




Materials to catalyze
reflection and dialogue




DIFFUSION OF FAMILY PLANNING-RELATED
IDEAS AMONG PARTICIPANT NETWORKS
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3 Encourage influential
individuals to act

LEADER ORIENTATION:

® FP in your community

¢ Vision- barriers to FP
use

e Update on activities

e Gaps and challenges:
How can you help?




How many women in your community are at risk of getting
pregnant, but don’'t want to be?

1in 2 women dre
at risk.

Why are they at risk?

® ©®© © o o
...because 1 in 5 use
methods that do not

do a good job of
preventing pregnancy.

#ite

..because 1 in 4 think
) “that they cannot get
...because 1 in 10 use pregnant, but ihey are

no family planning wrohn
method at all. o
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Use radio to create an
enabling environment

Are people talking about family planning?

In the last three months...

L

 have heard a leader talk ...have asked a friend about

their experience using family
planning.

e o

t

about family planning.



Link FP providers with
influential groups
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LEARN MORE & DOWNLOAD

www.irh.org/projects/tekponon_jikuagou/

Baseline formative research Guide to Community Mapping

Topline Results of Rapid Assessment of > ﬂ
Barriers to Family Planning Use 3.

Tékponon Jikuagou: Addressing Unmet Need for Family Guide 1o Community Social Mapping
Planning through Social Networks in Benin

Developed by
The Tékponon Jikuagou Project: Addressing Unmet Need for
Family Planning through Social Networks in Benin
INSTITUTE FOR REPRODUCTIVE HEALTH
4301 Connecticut Avenve, Northwest, Suite 310
Washington, DC 20008 | www.irh.org

PREPARED BY: Heather Buessaler, Mariam Diakiré
This assessmenf is made possible by the generous suppert of the American people through the United States Agency for

Infernafional Development (LISAID) under the ferms of Cooperafive Agreement No. AID-QAA-A-10_00066. The
canfents are the responsibility of the Project and do nof necessarily reflect the views of USAID or fhe Unifed Stafes

Government.
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hfg B U SA I D T.ékponon MSTITUTE FOR REPRODUCTIVE HEALTH g:%%‘:ﬁsu# |:&? I sA I D T.ékponon RISTITUTE FOR REPRODUCTIVE HEALTH GEORGETOWIH UMIVERSITY
Kgg_gj FROMTHE AMEAICANPECFLE Jiku agou CARE INTERHATIONAL m} Hiom T ssicairions. thuagou CARE INTERMATIONAL
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