
  TÉKPONON JIKUAGOU  
 

  Reducing Unmet Need for Family Planning     
  through Social Networks in Benin 



GOAL:  
Reduce unmet need for family 
planning in intervention areas  
(2 health zones of Couffo, Benin) 
 
RESEARCH TO:  
• Develop and test social network 

interventions to overcome 
socio-cultural barriers to family 
planning use  

• Understand the dynamic nature 
of unmet need  

 
PARTNERS:  
• Institute of Reproductive Health 
• CARE 
• Plan International 

TÉKPONON JIKUAGOU 



A theoretical perspective applied to 
research and programs 
 

• Focuses on relationships, not individuals 
 

• Recognizes that individuals interact with, 
learn from, and get information from 
other people 
 

• Reveals that highly 
interconnected/centrally located 
individuals adopt innovations more 
quickly 

SOCIAL NETWORK ANALYSIS 





ADD DIVIDING SLIDE: METHODS 

METHODS 



METHODS 
Ethnographic Research  
(6 FGDs, 32 in-depth interviews, mapping in Mali) 

Social Network Mapping  
(726 interviews in Mali) 

In-Depth Interviews 
(25 men/25 women) 

Baseline Household Survey  
(1080 men/1080 women in Benin) 



ADD DIVIDING SLIDE: METHODS 

ACTIONABLE RESULTS:  
 

SOCIAL NORMS &  
SOCIAL NETWORKS 



FORMATIVE RESEARCH 
PROVIDED INFORMATION 
ON THE INFLUENCE OF… 
 
• SOCIAL NETWORKS   
• SOCIAL NORMS   
• STIGMA  
• MALE INVOLVEMENT 

 
ON FAMILY PLANNING 
KNOWLEDGE, ATTITUDES 
AND USE  
 
 



Social networks, stigma and diffusion  

SOCIAL LEARNING 

Network members exchange 
ideas and information; and 
evaluate the relative 
benefits of innovation 

SOCIAL INFLUENCE 

Network members follow 
norms of gatekeepers to gain 
approval and avoid conflict 

STIGMA INFLUENCES DIFFUSION 

 of women say it is not acceptable 
 to talk about   family planning 36%  



“Women pretend they 
don’t know about FP 
even though the 
health worker has 
explained it. Me too. I 
pretend I don’t know 
anything about FP. 
Besides the outreach 
worker I have never 
spoken to anyone 
about it. No one 
knows I use FP. I am 
hidden!” 



The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.Couple Communication 



HUSBAND & WIFE DISCORDANCE 
% of men & women who incorrectly  

predict spousal approval of FP 
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According to… 

Men Women 

Bougoro 30 - 36% 13% 

Doucombo  46 – 53% 43 – 46% 

Bougoro: N=118 nominating men, 156 nominating women 
Doucombo: N=106 nominating men, 73 nominating women 



The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.

“I don’t know what my 
wife thinks about 
family planning 
because we have 
never talked about it. 
In our culture men and 
women should not talk 
about these things – 
this is the reason I 
have never discussed 
FP with my wife.” 



The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.

KEY FINDINGS: SOCIAL NETWORKS 
AND SOCIAL NORMS 

• Stigma is a barrier to FP use 

• Need to address gender norms and work with men to 
reduce stigma 

• Social networks… are both the problem and the solution 
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REACHING THE TIPPING POINT… 
(Unmet need among women by influence) 

Unmet need 

FP use 

No need 

Size = Influence 



ADD DIVIDING SLIDE: METHODS 

ACTIONABLE RESULTS:  
UNMET NEED 



NO NEED 
56.5% 

No need  31.7% 

Perceived no need 
24.8% 

MET NEED 
31.3%  

Met need 16.3% 

Perceived met need 
15.0% 

UNMET NEED 
12.6% 
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• Segment programs to address needs of those 
with unmet need AND perceived unmet need 

• Address needs of traditional method users 

• Help women and men correctly assess risk of 
pregnancy 

KEY FINDINGS: UNMET NEED 



Tékponon Jikuagou   
INTERVENTION PACKAGE 





• Participatory tools to 
identify influential 
groups/people  
 

• Through participation, 
groups and influentials 
become catalysers for  
discussion and change 

1 Social Mapping 



2 Materials to catalyze 
reflection and dialogue 



DIFFUSION OF FAMILY PLANNING-RELATED 
IDEAS AMONG PARTICIPANT NETWORKS 
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LEADER ORIENTATION: 

• FP in your community 
• Vision- barriers to FP 

use 
• Update on activities 
• Gaps and challenges: 

How can you help? 

3 Encourage influential 
individuals to act 





4 Use radio to create an 
enabling environment 



5 Link FP providers with 
influential groups 
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 LEARN MORE & DOWNLOAD 
 www.irh.org/projects/tekponon_jikuagou/ 

Baseline formative research Guide to Community Mapping 
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